Girl Scouts of Nassau County, Inc.
TASTEBUDS
Patch Program Evaluation

LEADER - Please complete this evaluation with input from the girls. Bring the completed form to Girl
Scouts of Nassau County's Shop to purchase patches. If you do not want patches, please return your
evaluation to: Information Management, GSNC, 110 Ring Road West, Garden City, NY 11530. Thank you
for participating in this evaluation. You comments are important to us.

Association Troop #

# of Girls participating # of Girls completed/received patch

1.  What restaurant did you visit?

2.  Which activity did your Troop enjoy the most?

Why?

3.  Which activity did your Troop least enjoy?

Why?

4. How would you rate your Troop's knowledge of the culture prior to visiting the restaurant? (1=
Low, 5 = High) (Choose only one.)
1 (Low) 2 3 4 5 (High)
@) @) @) @) @)

5. Please rate how helpful the activities prior to going to the restaurant were? (1 = Low, 5 = High)
(Choose only one.)

1 (Low) 2 3 4 5 (High)
@) @) @) @) @)
6. Would you recommend this Tastebuds patch program to another Troop?
Yes No
@) @)

7. What other Girl Scout Try-It, Badges, or Interest Projects, if any, is this patch program helping you
work towards?
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8. Please check ONE circle for each of the following statements:

Agree Disagree Not Sure
Participating in this program made
me want to learn more about other O O O
countries.
Participating in this program
helped me to understand another O O O

culture and cuisine better.

Participating in this program made
me feel that | accomplished O O O
something good.

| will be sharing what | have learned
about other countries with others.

I am more likely to try different
foods from other countries than |
was before participating in this
program.

Participating in this program makes
me feel more comfortable meeting
people who do things differently
from us.

9. Any other comments:
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